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BHUIRE. @5 B=5RAHERIER BTSSRI AERENS4HEIR, NTMUAEHENE N IFDREESE
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HIHEHEEEMARESRRARBIIA L Z—, KMERRIILANE IS B0 HRSEN, BRAMAERIS
PR SESAEAERT. SRR

BIREMRARARR S, WHAS, EtEIeHmEsEE NS,

Advertising & Content & Social & Commerce &
N N . . Data Management
Promotion Experience Relationships Sales
Mobile Marketing Mobile Apps Call Analytics & Retail, Proximity & Audience/ Talent Mgmt
Management loT Marketing Marketing Data &
Display & Interactive Content Data Enhancement Product Mgmt
Programmatic ABM Channel, Partner &
Advertising Video Marketing Local Marketing Marketing Analytics, Budgeting & Finance
Events, Performance &
Search & Social Email Marketing Meetings & Sales Automation, Attribution Collaboration
Advertising Webinars Enablement &
Content Marketing Intelligence Mobile & Projects & Workflow
Native/Content Social Media Web Analytics
Advertising Optimization, Marketing & Affiliate Marketing & Agile & Lean Mgmt
Personalization & Monitoring Management Dashboards &
Video Advertising Testing Data Visualization Vendor Analysis
Advocacy, Ecommerce
Print DAM & MRM Loyalty & Referrals Marketing Business/
Customer Intelligence &
SEO Influencers Ecommerce Data Science
Platforms & Carts
Marketing Community & iPaaS, Cloud/
Automation & Reviews Data Integration, RPA &
Campaign/Lead Tag Mgmt
Management Conversational
Marketing & Chat DMP
CMS &
Web Experience Customer Gov,
Management Experience, Compliance &
Service & Success Privacy
CRM Customer Data Platform

(Scott Brinker, 2019)

© AESBEHTARRR

(1) AIRERIE X
BREAEResulticks\3002ZIMAEHA R TH—TURE LRI, BIE—FHZHE AN, AR—MRIDEXF
FRRYFEF=18), AIZEEERISEMEAIA E, — TR MRS IR ZRRAISII 1L S5 T RAISESANG, 55—75
ERARITEBRE R T 1TSS FANERAIEAR:. 2AAFRIBRE RIS, (ERSNNELRRES RARLLT
LM, BFSRENTERESRSARTEL RN, ERER. ISFSEE. BERER MELLIE. E5e
AIBLIRIE R FES IR, (BRSSPI SRS K.

(2) AIZBEREHBAR
ABEETIREREXCEM AR, EREEBEARTRTIWIE, FINFEIN BT A ZIRAIENE DAV EHHERS
MERVEIRTRNA ST, AR (UK ETENZEINDIR, EALTRHRE, TEREUIEBIRAOEHRE T, 25k
THER, —EHRERINRIMATRERTFE, BESBHIRUESTNEN, EEMRNTIEFERUS AR, M
RFEXEHERATEIEDTTIPAERCAS UL, SFFHATEREARRBETEALNS S, MEEEEAITE
EREIRRIFNRAELE.,

Scott Brinker, 2019, Marketing Technology Landscape Supergraphic (2019): Martech 5000 (actually 7,040), URL:
https./chiefmartec.com/2019/04/marketing-technology-landscape-supergraphic-2019/
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AlEsHIT & RIUK

Future Al demand trajectory’
Average estimated % change in Al spending, next 3 years, weighted by firm size2

13
12+ Leading sectors
Financial services ® _»

1M High tech and
10 telecommunications

9+

8| ® Transportation and logistics

7r I

. Travel and tourism ® I:ea th care Automotive

® Professional services and assembly
5F Retail ® Energy and resources ®
4k Consumer packaged goods ® ® Media and entertainment
® Education

3

2k

1k @ Construction

Falling behind
0 " L

0 2 4 6 8 10 12 14 16 18 20 22 24 26 28 30 32
Current Al adoption

% of firms adopting one or more Al technology at scale
orin a core part of their business, weighted by firm size?

1 Based on the midpoint of the range selected by the survey respondent.
2 Results are weighted by fim size. See Appendix B for an 1 of the we

SOURCE: McKinsey Global Institute Al adoption and use survey, McKinsey Global Institute analysis
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RIAORE (A TERE: HFUT— 1087 ), AEHIZE RIS B SIAS.3ECHIZZETT. ARTLIFERK
R2E FESEET, XAE FIRRER, #FHRRESHEIEASE T Es T EREL,
pEEAdTechfIMarTech=SEESHINA, EREFWAHIAN SHFUEHEEAEBE. FREHENISEEREER
KATZAY, BIRFIRAE R AN EELAIER SO,

BRI ARRIBTAMEE, ASERNESEETRMR. DT, ARTEBETIAMREERE N ORFLATR T IR HRIE EXEE)
BYERAREEENAFEERA AR, ETE8MENRAERREIBAESHIREN, NEFL S,
BREMEDEFTHIERAMMIET, At ENEE, REBREER, EEHMTERIL HELRSHEMFZEHEA
T, BN FBREEERIRNEREEE R TAEHENEREINME,

ATEHEZS LIRSS IEE B e HE MR, IEEZAMMBEERNZREISTE, ERE— 2oL,
ETRENACEH RIS EDLEE TR E S RARER.
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SRR AR PR AR N0 18ELIRISARA—AE s, X A0 10F BN, Kok
52%—75DMP. CDP, E2E8Ad ServingSHERETE, SIAEMRZMIAREIN-house RN THH. BRIUR
RSB NERE, KR EEA SRR IRA T SR A RIS FIE R RIS R S 5 B E ST
SN

(3) MIRTEMRE, ATFEMREIE
ABAREERARAVIER T EEARITF 5 IBER TR RN E SO, BB LR REAR 2 EATEREN,
BIFSHRERERRN T FREAETMR . EATSHSENS THREIRSY, (ITENTENESIEIEEMNER
o, AR LS PREEMSHEEEN, B EERFMIESTEREIEHRAREBIRE M SIEBARIIE
WFIHTER NN BITAMAEA TRk, XIFEARRSAENENTLULEBARBENTETEBORAR, B8
JIAEEERISIERICIERIC L, s T ARRTRTA R,

(4) 1IERBAFTIREFFRX
HEREHEZNRREEBEIIBFIY T HRRMEEES, TLABRA T AR T2, £MSC0EAIBFE
&, FINEEERUSE, BXLESEES SO 2RERFAIINARTATT, AR TRFHRAIITN, Fla0,
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12, AFTNR PRI EZ R SEAHEFE N ERIEHER, NMMRBERREIEE T,

(B) AIESENIEBRZTTH
EHINEERS T RETHBRREERITRN, WARELAIEORETNISHNIEEN, SHEIIMERX, XESEIE
HATEHEN L E . FERE, [TRENIEDLEEFERAS %R, XEMAEEIRFITLBERERNL, NIAR
BEINET, MXBESREHEEFEMarketer, E2BEREZAEIERIFE. TLR2ITAIN0N.
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